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Introduction
The purposes of this project were to gather baseline data on travelers who visit Indian Country in 
Montana and to further understand why some travelers who are in the vicinity of Montana’s 
Indian Country do not visit the areas.
Two individuals from the Montana Tribal Tourism Alliance were consulted during the survey 
development stage. Once the survey was complete, the same individuals reviewed the survey for 
proper wording and phrasing. The survey was also given to the Native American studies 
department for review and was pre tested in a sociology class at The University of Montana.
Methods
Travelers, both non residents and residents who had spent at least one night away from home, 
were intercepted on and around all seven reservations (Flathead, Blackfeet, Fort Belknap, Rocky 
Boy’s, Fort Peck, Crow, and Northern Cheyenne) from the beginning of July until the end of 
August, 2008. Surveyors intercepted people in Billings, Hardin, Fort Peck, W olf Point, Box 
Elder, Browning, Whitefish, Shelby, Cut Bank, Bozeman, West Yellowstone, and East Glacier. 
Qualified travelers, both resident and non resident, were then asked to complete one of two 
surveys. Those who had visited Indian Country on this trip received the visitor survey and those 
who had not visited on this trip were given a non visitor survey. (See Appendices A and B for 
survey instruments).
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Table 1: Response Rate
Total Travelers
879
Indian Country 
Visitors
Non-Visitors
Number of people intereepted 424 455
Completed Surveys 218 321
Response Rate 51% 71%
This report details results from the visitor and non visitor surveys and is divided into two 
sections. The first section displays the results of the visitor survey. The second section reports 
on the non visitor.
-
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Section 1: Montana’s Indian Country Visitor
Results: Visitors to Indian Country
Completed surveys were obtained from 218 travelers who had visited a Montana Indian 
reservation on their current trip. O f the 218, eight percent, or 17 people, came from California 
(see Table 2). The next highest represented state was Washington at seven percent.
Table 2: Indian Conntry Visitor Place of Residence
California 8%
Washington 7%
Minnesota 5%
Illinois 5%
Colorado 5%
Texas 4%
Oregon 4%
New York 3%
Florida 3%
Alberta 3%
Of the Indian country visitors who completed the survey, 40 percent reported that people 
between the ages of 55 and 64 were in their travel group (see Table 3). Twenty nine percent 
reported having people between the ages of 45 and 54 in their group, while 23 percent had 
individuals between the ages of 65 and 74 in their travel group. The mean age of Indian Country 
visitors was 53.83. Forty five percent of respondents indicated that their travel group consisted 
of two people (See Table 4).
-
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Table 3: Age Ranges Represented within Visitor Gronps
0-5 9%
6-10 16%
11-17 19%
18-24 8%
25-34 14%
35-44 18%
45-54 29%
55-64 40%
65-74 23%
75 and over 8%
Table 4: Visitor Group Size
1 15%
2 45%
3 13%
4 13%
5 4%
6 4%
7 1%
8 2%
9 1%
10 0%
More than 10 3%
Twenty percent of visitors to Indian Country reported an annual household income of $40  
59,999. Nineteen percent reported having an annual household income of $60 79,999 while 14 
percent earn $80 99,999 (Table 5). When combined, 38 percent of all visitors have an income of 
$100,000 or higher.
Table 5: Annual Household Ineome of Visitors to Montana Indian Reservations
Less than $20,000 2%
$20,000  $39,999 11%
$40,000  $59,999 20%
$60,000  $79,999 19%
$80,000  $99,999 14%
$100,000 $119,999 13%
$120,000 $139,999 8%
$140,000 $159,999 3%
$160,000 $179,999 2%
$180,000 $199,999 4%
$200,000 or more 8%
Of the 218 individuals who completed the survey, 64 percent indicated that the primary purpose 
for their travel was vacation (See Figure 1). This was followed by visiting friends and relatives 
(VFR), which 17 percent of respondents indicated as their primary purpose. Nine percent 
indicated that their primary purpose was business, and five percent indicated they were primarily 
passing through the state. Interestingly, no one indicated that shopping was the main purpose of 
their trip to Montana.
-

-
-
-
-
-
-
-
-
-
-
-
Figure 1: Main Purpose of Trip in Montana
o t h e r
S %Bus i nes s
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P a s s  t h o u g h
COrb %
VFR
17%
V a c a t i o n  
64% /
Respondents were asked if they had visited a Montana Indian Reservation on a previous trip. 
Forty one percent indicated that they had while 59 percent indicated that they had not visited 
prior to this trip (See Table 6). Forty six percent indicated that they had spent at least one night 
on a Montana Indian reservation on this trip, while 50 percent said they had not spent a night. 
Four percent of people indicated that they were not sure if they were on a reservation when they 
spent a night. Respondents were shown a map but some were still unsure. Respondents were 
also asked which reservations they had visited on this trip (See Table 7). The Blackfeet 
Reservation was most heavily visited by this sample with 69 percent of people indicating that 
they had visited. The Crow Reservation was the next most heavily visited reservation by this 
sample with 29 percent of respondents indicating they had visited. The least visited reservation 
was Rocky Boy’s at one percent.
' 
' 
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Table 6: Percent of Respondents who Visited Indian Conntry on a Previons Trip
Table 7: Reservations Visited (percent of total visitors)
Blackfeet 69%
Crow 29%
Fort Peck 23%
Flathead 14%
Fort Belknap 11%
Northem Cheyenne 6%
Rocky Boy’s 1%
* Respondents were asked to check all that apply
Respondents were also asked what attracted them to a Montana Indian reservation. Sixty nine 
percent indicated they were attracted to a reservation by museums while 39 percent indicated 
they were attracted by a historical landmark (Table 8).
10
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Table 8: What Attracted People to a Montana Indian Reservation
Museum 69%
Historical landmark 39%
Lewis and Clark history 27%
Natural resources 23%
Recreational opportunities 21%
Cultural event 20%
Locally made shopping 16%
Educational opportunities 13%
Lodging accommodations 12%
Family history 9%
None 8%
Tours available on reservation 8%
Spiritual opportunities 7%
Services available on reservation 
not found elsewhere 4%
Outfitter/guide available on 
reservation 1%
*respondents were asked to check all that apply
Respondents were asked to indicate the likelihood that they would participate in certain activities 
on a Montana Indian Reservation (See Table 9). People were most likely to visit a museum and 
dine in local restaurants when visiting. Eighty percent of respondents felt that it was in some 
way likely that they would encounter cultural differences on a reservation. Only seven percent 
felt that this was not at all likely. Visitors’ awareness of the cultural differences that will likely 
be encountered should be a welcome sign to the state of Montana. Indian culture is different
11
from non Indian culture and knowing and expecting that when visiting may result in a better visit 
for the traveler and greater appreciation of the native people.
Respondents were also asked to indicate their level of agreement with six statements about their 
interests on a reservation (See Table 10). Fifty six percent of respondents strongly agreed that 
they would be interested in learning about tribal culture and history.
Eighty nine percent of people indicated that they had some level of agreement with feeling safe 
on a reservation and 88 percent indicated some level of agreement that they would feel welcome 
on a Montana Indian Reservation.
Only 18 percent of people indicated some level of agreement with wanting to gamble on a 
reservation. Sixty two percent of people indicated that they strongly disagreed with wanting to 
gamble on a reservation. Although gambling has helped the economic situation of reservations 
in other states, it appears from this sample that the visitors to Montana’s Indian Country are 
generally not interested in gambling.
12
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Table 9: Potential Visitor Experienees on Montana Reservations
Visit a museum ou the 
reservation 2% 4% 3% 9% 29% 53% 5.17
Dine in local restaurants 
ou the reservation 3% 5% 9% 23% 34% 26% 4.58
Expect to encounter 
cnltmal differences 7% 5% 8% 19% 36% 25% 4.47
Seek out history found on 
a reservation 8% 8% 6% 18% 31% 29% 4.43
Shop for local Indian  
made products 6% 12% 12% 27% 29% 15% 4.07
Participate in recreational 
opportunities 8% 10% 16% 23% 23% 20% 4.02
Stay in a hotel/motel on 
the reservation 18% 14% 9% 17% 22% 20% 3.70
Take a guided tour of the 
reservation 10% 19% 15% 22% 21% 14% 3.66
Attend a powwow 19% 28% 15% 11% 16% 11% 3.10
Scale: l Not At All Likely, 2 Unlikely, 3 Somewhat Unlikely, 4 Somewhat Likely, 5 Likely, 6 Very Likely
13
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Table 10: Level of Agreement with Statements abont Interests and Experienees on a Montana Reservation
I would be interested 
in learning about 
tribal culture/history
4% 4% 3% 14% 20% 56% 5.10
1 think 1 would feel 
safe
3% 3% 6% 20% 31% 38% 4.86
1 think 1 would feel 
welcome
2% 2% 7% 18% 38% 32% 4.85
1 would be interested 
in special events other 
than powwows
6% 8% 9% 22% 25% 29% 4.40
1 would be interested 
in staying in a tipi
27% 9% 11% 22% 17% 13% 3.33
1 would like to 
gamble
62% 13% 7% 10% 6% 2% 1.93
Scale: l Strongly Disagree, 2 Moderately Disagree, 3 Slightly Disagree, 4 Slightly Agree, 5 Moderately Agree, 6 Strongly Agree
Indian Country visitors were also asked what information sources they used when deciding to 
visit a Montana Indian Reservation and how that source influenced their decision, if  at all (See 
Table 11). Brochure rack information and highway information signs were used “a lot” by 24 
percent of respondents. Brochure rack information influenced 43 percent of people positively, 
16 percent indicated the influence was neutral and one percent indicated that this information 
influenced them negatively. Forty one percent indicated that this was not applicable to them. 
Two percent of people indicated that they were negatively influenced by another traveler. Many 
people did not use these information sources and hence indicated that the influence was “not 
applicable”.
14
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Table 11: Information Sonrces nsed by Indian Conntry Visitors and tbe Inflnence tbese Sonrces bad on tbeir 
Decision to Visit
Brochure rack 
information 45% 31% 24% 1.79 43% 16% 1% 41% 1.29
Highway information 
signs 49% 28% 24% 1.75 35% 19% 1% 44% 1.39
Visitor Center Staff 59% 26% 14% 1.55 36% 16% 0% 48% 1.31
Billboard 64% 26% 10% 1.47 20% 23% 1% 57% 1.55
Motel/restanrant/gas 
Station employee 68% 22% 11% 1.43 23% 17% 1% 59% 1.48
Other traveler 
(not in group) 72% 20% 8% 1.36 23% 10% 2% 65% 1.38
*When calculating the mean, n/a responses were removed from the analysis 
Iirflnenced: l Positively, 2 Nentral, 3 Negatively, 4 N/A 
Used: l Not At All, 2 Some, 3 A Lot
In order to understand what is important to the Indian Country visitor and how satisfied they 
were with aspects of their visit, people were asked to rate statements about their visit in terms of 
the importance to them and their satisfaction with these items during their visit (see Table 12 & 
13). The cleanliness of restrooms was “very important” to 74 percent of respondents. Twenty  
two percent of respondents indicated that they were “very satisfied” with the cleanliness of 
restrooms on their current trip to Montana’s Indian Country. The attitude of personnel and the 
cleanliness of public areas were also “very important” to the majority of Indian Country visitors. 
The majority of visitors were in some degree satisfied with these aspects of their visit. Fourteen 
percent of visitors were to some degreee unsatisfied with the cleanliness of public areas.
Another area of dissatisfaction was with the appearance of landscaping and grounds with 13 
percent indicating that they had some degree of dissatisfaction with this aspect of their visit.
15
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Table 12: Importance and Satisfaction Level of Aspects of Visitors' Trip to Indian Conntry
Importa
How
1
Cleanliness of Restrooms 0% 4% 22% 74% 2% 6% 6% 19% 45% 22%
Attitude of Persormel 1% 1% 27% 72% 2% 3% 5% 13% 49% 29%
Cleanliness of Public 
Areas
0% 5% 26% 70% 3% 3% 5% 22% 46% 21%
Expertise of Persormel 1% 6% 31% 63% 2% 3% 4% 19% 53% 19%
Responsiveness of Staff 0% 5% 37% 58% 2% 5% 4% 14% 50% 26%
Interpretive/Educational
Displays
2% 9% 33% 56% 1% 2% 7% 14% 45% 32%
Professionalism of 
Persormel 1% 8% 40% 51% 2% 2% 4% 20% 49% 23%
Condition of Facilities 0% 7% 46% 47% 2% 3% 6% 14% 53% 23%
Scenic Quality of 
Snrronnding Landscape
3% 11% 45% 41% 1% 2% 5% 17% 41% 32%
Appearance of Persormel 2% 13% 48% 37% 2% 2% 5% 14% 54% 23%
Appearance of 
Landscaping and 
Grounds
2% 20% 43% 35% 3% 3% 7% 20% 48% 19%
Timeliness of Services 
Provided
1% 14% 51% 34% 2% 3% 3% 16% 60% 17%
Overall Appearance 1% 11% 55% 34% 2% 2% 6% 19% 50% 21%
Accessibility 4% 21% 44% 31% 1% 1% 2% 15% 58% 23%
Condition of Roads 3% 24% 44% 30% 1% 1% 6% 24% 53% 15%
Scale:
Importance: l Not Important, 2 Slightly Important, 3 Somewhat Important, 4 Very Important 
Satisfaction: 1  Very Dissatisfied, 2 Dissatisfied, 3 Somewhat Dissatisfied, 4 Somewhat Satisfied, 5 Satisfied, 
6 Very Satisfied
16
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Table 13: Importance and Satisfaction Ratings for Indian Conntry Services and Facilities
I Cleanliness of Restrooms 3.71 4.64
2 Attitnde of Personnel 3.69 4.91
3 Cleanliness of Pnblic Areas 3.65 4.68
4 Expertise of Personnel 3.56 4.78
5 Responsiveness of staff 3.52 4.83
6 Interpretive/edncational displays 3.42 4.96
7 Professionalism of personnel 3.43 4.82
8 Condition of facilities 3.40 4.80
9 Scenic qnality of snrronnding landscape 3.25 4.91
10 Appearance of personnel 3.21 4.87
II Appearance of landscaping and gronnds 3.II 4.65
12 Timeliness of services provided 3.18 4.80
13 Overall Appearances 3.22 4.74
14 Accessibility 3.02 4.97
15 Condition of roads 3.00 4.70
Scale:
Importance: l Not Important, 2=SIightIy Important, 3 Somewhat Important, 4 Very Important 
Satisfaction: 1  Very Dissatisfied, 2 Dissatisfied, 3 Somewhat Dissatisfied, 4 Somewhat Satisfied, 5 Satisfied, 
6 Very Satisfied
Another way to look at this data is with an importance/satisfaction grid (Figure 2). The numbers 
in Figure 2 are the attribute numbers shown in Table 13. Quadrant A “Concentrate here,” says 
that visitors find cleanliness of restroom, cleanliness of public areas, and expertise of personnel 
as very important but found them to be less satisfactory. These attributes should be improved 
upon for future visitor satisfaction. In Quadrant B, “Keep up the good work,” shows that the 
attitude of personnel, responsiveness of staff, and professionalism of personnel is important and 
visitors are happy with these experiences. This is the quadrant where one would aspire for all 
attributes to be located. Finally, Quadrants C and D are areas where the visitor does not find as 
important so it is not as necessary to put resources here.
17
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Figure 2: Importance/Satisfaction Grid
A. Concentrate here 
1
Dissatisfied
C. Low Priority
Very Important
13
12
10
11
15
Not Important
B. Keep up the good work
Satisfied
14
D. No work needed
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Level of satisfaction was also measured on eight additional variables. Respondents were asked 
to indicate how strongly they agreed with statements about their visit. Forty eight percent of 
respondents (105 people) indicated they “strongly agreed” that their expectations of events were 
met (Table 14). Forty four percent of respondents “strongly agree” that American Indian 
heritage was prevalent. Forty four percent also “strongly agree” that there are opportunities for 
all ages on Montana Indian reservations.
The highest level of disagreement was with statements about quality hotels/motels and 
restaurants. Twenty eight percent of respondents indicated that they disagreed to some extent 
that there were quality hotels/motels on Montana Indian reservations. Sixteen percent of visitors 
disagreed to some extent with their being quality restaurants on Montana Indian reservations. It 
should be noted that a large percentage, 33 percent and 29 percent respectively, indicated that 
these statements were “not applicable” meaning that they did not stay in a hotel/motel or dine at 
restaurant on a Montana Indian reservation. Another area with some dissatisfaction is with 
visitor services. Seventeen percent of respondents disagreed to some degree that there are 
quality visitor services on Montana Indian reservations.
19
-
-
-
-

Table 14: Percent of Respondents Indicating their Level of Agreement with Statements abont their 
Experienees on a Montana Reservation
Slightly Moderately Strongly Mean*Strongly Moderately Slightly
Disagree Disagree Disagree Agree Agree
Expectations of 
events were met 
n 160
3% 3% 3% 13% 31% 48% 5.12 24%n=58
Opportnnities for 
all ages were 
available 
n=163
4% 4% 3% 17% 28% 44% 4.94 23%n=55
There are qnality 
hotels/motels 
n 140
9% 6% 13% 15% 29% 29% 4.88 33%n=78
Felt I was able to 
relate to 
residents 
n=165
2% 3% 7% 16% 37% 34% 4.84 21%n=53
American Indian 
heritage was 
prevalent 
n 190
5% 5% 5% 12% 29% 44% 4.72 10%n=28
I expected to see 
more native 
cnltnre 
n 188
5% 7% 13% 19% 25% 32% 4.47 11%n=30
There are qnality 
restamants 
n 147
9% 6% 12% 16% 33% 25% 4.36 29%n=71
There are qnality 
visitor services 
n 180
4% 6% 7% 14% 33% 36% 4.31 15%n=38
*When calculating the mean, n/a responses were removed from the analysis
Scale: l Strongly Disagree, 2 Moderately Disagree, 3=Slightly Disagree, 4 Slightly Agree, 5 Moderately Agree, 
6 Strongly Agree, 7 N/A
Many respondents used the Internet to discover what Montana’s Indian Country has to offer 
visitors (Table 15). This highlights the importance of having information on Montana websites 
that is current and accurate. Forty one percent of respondents indicated that they used the 
Montana Travel planner for information. Fifty percent of people indicated that they were 
unaware of opportunities for visitors on Montana Indian reservations. It is possible that visitors
20
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would have stayed longer, visited more attractions, or visited multiple reservations if  they had 
more information about opportunities for visitors to Indian Country.
Table 15: If Aware of Visitor Opportunities on Reservations, Information Sonrees Used to Leam and Plan 
their Trip
Intemet travel information 51%
Not aware 50%
Montana Travel Plarmer 41%
Antomobile Clnb 38%
Chamber/visitor bnrean 36%
National Park brochnre/website 29%
Toll free state travel nnmber 21%
State Park brochnre/website 19%
Magazine/newspaper article 16%
Gnide book (not anto clnb) 15%
Used no iirformation sonrces 8%
Used no sonrces listed 7%
Iirformation from private bnsiness 5%
Seven Lodges pnblication 1%
*respondents were asked to check all that apply
Respondents were asked to indicate the places they planned to visit on their current trip (Table 
16). Of the 218 respondents, 74 percent (161 people) were visiting Glacier National Park while
21
39 percent were visiting Yellowstone National Park. Little Bighorn Battlefield was well visited 
by this sample at 24 percent, or 52 people.
Table 16: Top Ten Sites Visited by Indian Conntry Visitors
1 Glacier National Park 74%
2 Yellowstone National Park 39%
3 Little Bighom Battlefield 24%
4 Flathead Lake State Parks 20%
5 Other Montana State Parks 18%
6 Lewis & Clark Interpretive Center, Great Falls 15%
7 Fort Peck Lake 15%
8 Bighom Canyon National Recreation Area 13%
9 National Bison Range 10%
10 Mnsenm of the Rockies, CM Rnssell National 
Wildlife Refuge, Bighole Battlefield
9% each
Visitors were asked to provide any additional comments they may have had regarding Indian 
related tourism in Montana. Twenty-three percent, 50 people, provided responses to the open- 
ended question. The results are presented verbatim in Appendix C and are grouped in themes 
that represent commonalities among responses.
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Section 2: The Non-Visitor
Results: Non-Visitors to Indian Country
Completed surveys were obtained from 321 travelers who had not visited a Montana Indian 
Reservation on their current trip. Of the 321, eight percent or 26 people came from California 
(see Table 17). The next highest represented state was Washington at seven percent.
Table 17: Non-Visitor Place of Residence
California 8%
Washington 7%
Alberta, Canada 6%
Minnesota 6%
Florida 5%
Oregon 4%
North Dakota 4%
Idaho 4%
Colorado 3%
Illinois 3%
Of the non visitors who completed the survey, 37 percent reported that people between the ages 
of 55 and 64 were in their travel group (Table 18). Twenty eight percent indicated that they had 
people between the ages of 65 and 74 in their group, while twenty six percent had individuals 
between the ages of 45-54 in their travel group. The mean age of non-visitors to Indian Country 
was 53.27. Fifty five percent of respondents indicated that their travel group size was two 
people (Table 19).
24
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Table 18: Age Ranges Represented within Non-Visitor Gronps
0-5 6%
6-10 10%
11-17 14%
18-24 9%
25-34 13%
35-44 16%
45-54 26%
55-64 37%
65-74 28%
75 and over 8%
Table 19: Non-Visitor Gronp Size
1 10%
2 55%
3 8%
4 15%
5 4%
6 4%
7 1%
8 1%
9 0%
10 1%
More than 10 2%
25
While 23 percent of non-visitors reported an annual household income of $60-79,999, 16 percent 
earn $40 59,999, and when combining the top levels, 28 percent have incomes over $100,000 
(Table 20).
Table 20: Non-Visitor Household Ineome
Less than $20,000 6%
$20,000  $39,999 13%
$40,000  $59,999 16%
$60,000  $79,999 23%
$80,000  $99,999 13%
$100,000 $119,999 9%
$120,000 $139,999 4%
$140,000 $159,999 4%
$160,000 $179,999 5%
$180,000 $199,999 2%
$200,000 or more 4%
Of the 321 non visitors who completed the survey, 52 percent indicated that their primary 
purpose was vacation (Figure 3). This was followed by visiting friends and relatives, which 17 
percent of respondents indicated as their primary purpose. Sixteen percent of people were 
primarily passing through and eight percent were primarily on business. Six percent of 
respondents indicated that the primary purpose for their travels was not listed and indicated 
“other” as their main purpose. One percent of people reported that shopping was the main 
purpose of their travels.
26
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Figure 3: Main Purpose of Trip for Non-Visitors
B u s i n e s s
8%
O t h e r
S h o p p i n
1 %
P a s s  t h r o u g h  
1 6 % V a c a t i o n
5 2 %
VFR
1 7 %
Those not visiting Indian Country were asked if they had visited on a previous trip. Thirty two 
percent indicated that they had while sixty eight percent reported not having visited previously 
(Table 21). Respondents were also asked what they were likely to do if they were to visit a 
Montana Indian reservation (Table 22). Twenty nine percent of respondents indicated that they 
would be “very likely” to visit a museum and twenty percent said they would “very likely” seek 
out history that can be found on a reservation. Twenty-seven percent of non-visitors said that it 
was “not at all likely” that they would stay in a hotel/motel on a Montana Indian reservation. 
Twenty four percent said that it is “not at all likely” that they would attend a powwow on a 
Montana Indian reservation.
Table 21: Percent of Non-Visitors who had Previously Visited Indian Country
27
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Table 22: Experiences Likely to encounter if Visiting a Montana Reservation
Visit a museum ou 
the reservatiou
7 % 9 % 7 % 18% 30% 29% 4.45
Expect to eucouuter 
cultmal differeuces
8 % 9 % 11 % 27% 25% 19% 4.09
Seek out history 
fouud ou a 
reservatiou
11 % 11 % 13 % 23% 21% 20% 3.92
Participate iu
recreatioual
opportuuities
11 % 13 % 16 % 23% 22% 14% 3.75
Diue iu local 
restaurauts ou the 
reservatiou
13 % 16 % 14 % 22% 24% 11% 3.61
Shop for local
ludiau made
products
11 % 18 % 14 % 29 % 18% 11% 3.56
Take a guided tour 
of the reservatiou
19 % 20 % 16 % 22% 15% 9% 3.23
Stay iu a hotel/motel 
ou the reservatiou
2 7 % 19 % 16 % 14% 17% 8% 3.00
Atteud a powwow 24 % 26 % 12 % 16 % 12% 10% 2.96
Scale: l N ot At All Likely, 2 Unlikely, 3 Somewhat Unlikely, 4 Somewhat Likely, 5 Likely, 6 Very Likely
In order to understand what might attract non visitors to Indian Country in the future, 
respondents were asked to indicate their level of agreement with statements about potential
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experiences on Montana Indian reservations (Table 23). Thirty one percent of respondents 
indicated that they “strongly agree” with being interested in learning about tribal culture and 
history. Twenty-nine percent of non-visitors strongly agreed that they would feel safe on a 
Montana Indian reservation and twenty seven percent of respondents reported that they strongly 
agreed that they would feel welcome on a Montana Indian reservation. Forty nine percent of 
respondents indicated that they “strongly disagree” that they would like to gamble on a Montana 
Indian reservation while six percent indicated that they “strongly agree” that they would like to 
gamble if they visited a Montana Indian reservation.
Table 23: Level of Agreement with Statements abont Potential Experienees on a MX Reservation
I think I would feel 
welcome
2% 3% 5% 26% 36% 27% 4.73
I would be interested 
iu learning about 
tribal culture/history
5% 2% 4% 26% 33% 31% 4.71
I think I would feel 
safe
7% 3% 9% 20% 32% 29% 4.53
I would be interested 
iu special events 
other than powwows
10% 5% 9% 30% 28% 18% 4.16
I would be interested 
iu staying iu a tipi
30% 13% 12% 22% 14% 9% 3.04
I would like to 
gamble
49% 12% 9% 15% 9% 6% 2.41
Scale: l Strongly Disagree, 2 Moderately Disagree, 3=Slightly Disagree, 
4 Slightly Agree, 5 Moderately Agree, 6 Strongly Agree
Respondents were asked to indicate why they had decided not to visit a Montana Indian 
reservation. Sixty four percent of respondents indicated that they did not have enough time on
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this trip to visit (Table 24). Thirteen percent reported that there was not enough information 
available to them and twelve percent said that they had visited on a previous trip. Eight percent 
said that they did not think visitors were allowed on reservations and, likewise, eight percent said 
that the location of reservations kept them from visiting.
Non visitors to Indian Country were also asked to indicate what sites they did visit on their 
current trip in Montana. Forty two percent were visiting Glacier National Park, 36 percent were 
going to Fort Peck Lake, 34 percent were going to Yellowstone National Park, and 23 percent to 
Little Bighorn Battlefield (Table 25).
Table 24: Reasons for Not Visiting Indian Conntry
Not enough time on this trip 64%
Not enough information available 13%
Already visited on a prior trip 12%
Location of reservations 8%
Did not think visitors were allowed 8%
Plan to visit later in this trip 8%
Other 7%
Not interested in what reservations have to offer 6%
Not comfortable visiting 5%
Not interested in American Indian related tourism 3%
*respondents were asked to check all that apply
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Table 25: Sites Visited by tbose not Visiting Indian Conntry
1 Glacier National Park 42%
2 Fort Peck Lake 36%
3 Yellowstone National Park 34%
4 Little Bighom Battlefield 23%
5 Lewis & Clark Interpretive Center, Great Falls 15%
6 Other Montana State Parks 13%
7 Pompey’s Pillar 9%
8 Flathead Lake State Parks 9%
9 C.M. Rnssell National Wildlife Refuge 8%
10 Bighole Battlefield 7%
* respondents were asked to check all that apply
Non visitors to Indian Country were asked if there were any factors that would have changed 
their decision to spend time on a Montana Indian reservation. They were also asked to provide 
any additional comments that they might have regarding Indian related tourism in Montana. 
Thirty one percent, 99 people, provided feedback to the open ended questions. The comments 
were aggregated and are grouped in themes that represent commonalities among responses. The 
comments are presented in Appendix D.
Conclusions
Indian Country visitors intercepted for this study were mostly vacationers from California and 
Washington and were attracted to Montana Indian reservations for museums, historical 
landmarks, and Lewis and Clark history. They were interested in and likely to visit museums 
and dine in local restaurants. They are aware of the cultural differences they might encounter on 
the reservations. The majority of them feel that they would be safe and welcome on a Montana
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Indian reservation. They do not appear to want to gamble and are much more interested in tribal 
culture and history. Cleanliness of public areas is very important to visitors and some were 
dissatisfied with the level of cleanliness they encountered. The appearance of landscaping and 
grounds should be improved, as well, to satisfy these visitors.
The quality of visitor services, hotels/motels, and restaurants seems to be a concern for some 
visitors. Better advertising may help people realize that these services are available and they are 
high quality. Many visitors did not use these services as indicated by the large number of “not 
applicable” responses. The Internet was used to make travel plans by the majority of visitors. 
Montana Indian Country websites need to be accurate and up to date to capture visitors.
Open-ended responses (see pp 18-21) highlight some of the thoughts and opinions of visitors 
which they were unable to express in the survey. There are some visitors who were concerned 
about safety, and the appearance of some reservations was mentioned as a problem for them.
Non visitors to Indian Country were mostly vacationers from California and Washington. Like 
the visitor sample, the non visitor would like to visit museums if they were to visit a Montana 
Indian reservation. They also want to learn about tribal history and culture and are not very 
interested in gambling. The majority of them feel that they would be welcome and safe but there 
are some who indicated in the survey and open ended questions that they have doubts about 
safety.
Most non visitors indicated that the reason they did not visit was that they did not have enough 
time on this trip. They also need more information to visit a Montana Indian reservation. Non
visitors who indicated these reasons could possibly be converted to visitors in the future if more 
information was available. The 14 percent of non visitors who indicated not being interested or
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not being comfortable may be more difficult to convert. Looking at the open ended comments, it 
is clear that more information and advertising is needed and the appearance of reservations 
should be improved to capture travelers. This is where resources should be concentrated in the 
future.
When comparing the visitor to Indian Country to the non visitor, it is important to realize that the 
sample sizes are different. The sample size for the visitor was 218 and the sample size for the 
non visitor is 321. Direct frequency comparisons cannot be made, however, it is useful to look at 
the results by percentages to see differences n the two groups.
Visitors and non visitors were mostly from the same U.S. states (Table 26).
Table 26: Place of Residence
California 8% 7%
Washington 7% 7%
Minnesota 5% 6%
Illinois 5% 3%
Colorado 5% 3%
Texas 4% 3%
Oregon 4% 4%
New York 3% <1%
Florida 3% 5%
Alberta 3% 6%
North Dakota & Idaho 4% each
There was a higher frequency of people who had been to a Montana Indian reservation before in 
the visitor sample. It may be that once people have experienced Indian Country, they realize that 
some of their previous concerns about Indian Country are unwarranted and they return. Once the
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first time visitor is captured they will likely return. Non visitors were more likely to have been 
here primarily to pass through the state than Indian Country visitors.
For both visitors and non visitors, more information about opportunities on Montana Indian 
reservations is needed. The appearance of reservations also needs to be improved. These are 
aspects that can be improved upon. It may be more difficult to attract the few visitors who 
indicated that they were unsure about safety and how welcome they were on reservations. This 
can happen through education. It is also likely that more information may help alleviate some of 
these concerns as well.
This report provides some valuable insights into the travel experiences of non visitors and 
visitors to Montana’s Indian Country. It is hoped that this report can be used as a starting point 
for people in understanding what it is that attracts visitors to the reservations as well as what may 
deter people from visiting. Based on this enhanced understanding of Indian Country tourism in 
Montana, those involved in the tourism industry, both tribal members and non tribal members 
alike, may be able to make more well informed decisions in regards to their business.
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Appendix A- Visitor Survey
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Appendix B- Non-Visitor Survey
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Appendix C: Indian Country Visitor Open-Ended Responses
Appearance
“Need to clean up the dmnk idiots and bars as that is what you see”
“Browning needs cleaned up bad. The gambling situation has done nothing good for the local 
Blackfeet people. I don't think that the Blackfeet people really know their identity. They 
seem directionless (none of these things add up to a good tourism atmosphere)”
“All the meth billboards on res. give a negative impression.”
“Pollution (industrial) occurring in and around reservations should be strongly penalized  
mining, ranching for example”
“Reserve would look more attractive if old vehicles were removed and houses and yards were 
repaired and grass mowed, etc.”
“When entering towns on some reservations, visitors are met with dogs running around.
Garbage is blowing and young children are only wearing a diaper and playing outside in 
the dirt. This does not provide an encouraging picture for visitors.”
“The reservations were very dirty with lots of trash all over.”
Safety
“Did not stop as other bicyclists told not to due to theft as with a bike there is no place to keep 
it secure”
“Before I came to Blackfeet Indian Res., I was twice advised not to stay in Browning (during 
night).”
“Bicycling and touring not safe. Can not leave bike on road. Camping not a safe option. Smaller 
towns seem to have a lot of alcohol visible. Some clear racial tensions were felt.”
Museums/Culture
“We really were interested in Indian culture and cultural events and arts. We were somewhat 
disappointed”
“I feel that spiritual opportunities should be encouraged. Medicines (traditional) sweat lodges, 
healing ceremonies.”
Information
“Signage on highway not sufficient. Appearance of landscaping could be improved.”
“Had not heard about it”
“More signs directing tourists to areas of interests so can be seen by one person in auto. I drive 
alone and can't see everything”
“Need more info for events and opportunity available”
Experience
“The Natives were rude and very intimidating. Not coming back”
“The tribal members I met were very rude and presented themselves in a very unclear manner  
never coming back!”
T'm white and I felt left out and out of place. Same with my travel mates”
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Museums/Historv/Culture
“Museum is excellent  the area should capitalize on this jewel of a place”
“Carl gives fabulous tours, very helpful guide”
“I'm happy/proud to see the educational opportunities for the public and the number of 
historical sites marked and explained. I will take many notes back to our 
tribe/reservation”
“Museum exhibit is fascinating and artifacts are beautiful and well displayed”
“I really like the Plains Indians Museum  ps. first time in Montana”
“We enjoyed the Browning museum and would return. Hopefully, it will be considered in some 
updating of the exterior to look more inviting. Nice exhibit!”
“Loved the contact w/ "real" people from the tribes. Guide at Little Big Horn from the college 
there”
“Authentic and accurate history and culture displays and presentations. My main passion is 
North American History”
Events
“Great experience at the Crow Pow wow”
Overall Experience
“Positive experience”
“Spectacular, no wonder they call this the treasure state!”
“Had a great time”
“Great state- many Indian related things to see-do-buy”
Suggestive Responses
“I think it should be promoted more at Glacier National Park”
“My children would love some hands on displays and a tepi to explore in”
“I would like more access to historic and updated Indian cuisine and to arts and crafts”
“Would like to see demonstrations of native american crafts, hands on crafts for children at 
Indian Museums”
“There needs to be more of an awareness that you have entered a reservation. A billboard
stating "you are not entering the Blackfoot nation" with attractions listed  a symbol of 
traditional native head dress to denote significant”
“I loved this museum but I would like more things geared for children and outside appearance 
needs work”
“We were greatly impressed with the food and service provided at the Indian Casinos. The 
exterior appearances on entering the reserve should be more memorable. This would 
increase people stopping. If it's messy they aren't going to stop.”
“More advertising in Visitor Centre and travel books.”
“More info on highway billboards”
“Cultural education of Native Americans should be more prevalent, spiritually and artistically” 
“It would be nice to have an open Cafe in Lodge Grass, and a shop where Crow handicrafts 
could be bought”
“More historic sites”
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‘We would love to spend time and do cultural activities but we didn't hear of these before our 
trip”
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Appendix D: Indian Country Non-Visitor Open-Ended Responses
Not Enough Information/More Advertising Needed
“More advertise”
“More information (about the reservations)”
“Not enough advertising or information available”
“Would consider stopping if more information was available on what to see”
“If it had been suggested at an information center entering the State”
“Not much info on Internet  weren't aware what was available when planning the trip”
“Not enough info usually enjoy pow wow and tribal events”
“Didn't know what was available”
“More information needed. Did not see info anywhere”
“Did not know they had visitor's centers, etc.”
“More advertising for availability”
“Have seen very little (tourism info about Indians/reservations)”
“If more advertised, I would recommend people to come here. I am here by accident but happy 
we stayed”
“More information available and websites with information and locations”
“Lack of signs”
“Not much info to general traveling population”
“More information on roadside stops because when you're out of state travelers, you rely on 
signs because maps are misleading”
“Need more advertising”
“Need centralized guide book. For many sources”
“Need more info”
“Unaware of opportunities. Time challenged”
Appearance
“Buildings look somewhat rundown so may seem a little unsafe”
“The way they keep their yards appearance is everything! Also the appearance of the reserve, 
not really clean and inviting”
“If they would take pride in their homes and towns it would be more likely travelers would be 
more likely to visit”
“Marketing  need a positive image of the Reservations other than CASINOS. Also, the state of 
infrastructure at the reservations in Wisconsin and Wyoming are such that we feel 
unsafe in such unkept environments”
“The area around home, store, along major highway clean the area up around will help”
Acceptance/Allowed
“Did not know visitors were allowed/welcome”
“As a non-indian I do not have a sense that non-indians are welcome on reservations (for good 
reason) although I have great respect for Indian nations/lands etc.”
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“Only just found out that you can visit”
“If we had known about Indian Reservations which allowed visitors and appropriate services, we 
would have considered a visit/tour”
Amenities
“We are traveling in an RV, so availability of RV Campsites”
“RV Parks”
“They need to be modern”
“I hope that if they put gambling on the reservations that they make traditional Indian events, 
history, museums, culture and natural camping available”
Safety
“Buildings look somewhat rundown so may seem a little unsafe”
“The "feeling" of safety and cleanliness is more powerful than a rich history and culture for a 
family with pre elementary to upper elementary children.”
Issues with contacting/communication
“We would visit pictograph cave but weren't open at gate and phone number not complete”
“We were interested in staying on the reservation but we could not seem to contact people Re: 
Renting a Tipi”
Past Problems/Experience
“Past experience with children's mission trip”
“Intentional boxing in of vehicle late at night. Had to show fire arm to get them to stop”
“My brother was followed across Indian Territory. Slow up or speed up, would not pass. He said 
he will not go through Indian Terr. Again”
Information/Advertising
“Loved the cute Cut Bank visitor's center. Great information and people!”
“Good publicity for the state”
“Promote with ABA, NTA”
Appearance
“This is a very nice area  staying at Fort Peck”
“When seen, very interesting”
Acceptance/Allowed
“People are really friendly”
“Everyone we met was very helpful and friendly, made our short stay pleasant”
“Great People”
Additional
“This study makes us think about visiting an Indian Reservation”
“Would love to spend more time and learn about the culture”
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‘This survey (made us think about visiting); I had not really considered the possibility until 
answering these questions”
‘Fascinated by history”
‘May check out a reservation museum on a future trip”
‘I strongly encourage others to take a cultural experience when visiting American Indian 
Reservation. They are one that strongly hold on to their beliefs and customs”
‘I would stay on a reservation or not. The culture/history is my interest, not a hotel or gaming”
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